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Date of Birth 02/01/1981

Marital status Married

PHD, MARKETING AND CONSUMER BEHAVIOR

¢ December 2011, March 2013

MSc Marketing and Consumer Behavior First grade
BSc Marketing and Market Research First grade

BSc Business

University of Granada — University of Jaén, Spain.
Cum Laude honors with International Mention

| PROFESSIONAL EXPERIENCE |

August 2013, present

April to December 2013

October 2011 to March 2013

March to August 2011

November to December 2009

University Catdlica de la Santisima Concepcion
Management Department, FACEA, Concepcion, Chile.

University of Concepcion
Business School, Chillan, Chile

University of Jaén
Area of Marketing and Consumer Research, Jaén, Spain

University of Granada
Cartuja Campus, Granada, Spain

RESEARCH EXPERIENCE

PUBLICATIONS

Lecturer and Researcher
Marketing area coordinator

Lecturer and Researcher

Lecturer and Researcher

Lecturer and Researcher
High quality official certificate

38 publications in international and relevant journals, 17 in review.

4 books, 5 books chapters
More than 40 international conferences
18 research directed




RELEVANT DATA Visiting lecturer in Aarhus Business Institute and research visiting in University of Coventry, University of

Valencia, and University of Granada.
Awarded Best researcher from a Latin-American university in the AEMARK meeting.

Best Doctoral Thesis Award in ENEFA meeting of ASFAE (Senior Staff Association of the Schools of
Management, Business and Enterprise).

English learning scholarship in Kean University, New Jersey, USA. By Banco Santander. English
learning scholarship in Kaplan International, Chicago, USA. Awarded by the Spanish Government.

Conference invited speaker. Introduction to Neuromarketing. University Continental of Pert, Huancayo.
October 2015.

Accredited by: The National Agency for Quality Assessment and Accreditation of Spain “Associate
Professor” (Profesor Titular).

Chair of the GIKA conference in Concepcién UCSC (January 2019)
Award best marketing paper in ENEFA 2017
Award best marketing paper in CIED Conference 2018

Award best paper in GIKA Conference 2018

Award best research paper Adalberto Viesca Sada (University of Monterrey)
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TRAINING FOR TEACHING

Course

Virtual teacher program

Application of social networks to education

Course design based on learning outcomes and competences
Assessment of learning outcomes

Evaluating without exams

Activate prior knowledge strategies

Educational innovation through learning team bases
Instruments co-evaluation

Computer graphics, a new digital competence in education
Case method

Methodological strategies for teachers E-learning

Video modular teachers: Critical element of a MOOC

Building a virtual course on Moodle platform

Designing innovative educational projects with ICT
Educational innovation applied

E-Learning: Virtual classrooms in Moodle for teaching purposes
Teacher advanced english program

University Hours
University of California 100
Universidad Politécnica de Madrid 20
Teaching Innovation Center UCSC 40
Teaching Innovation Center UCSC 40
Teaching Innovation Center UCSC 5
Teaching Innovation Center UCSC 3
Teaching Innovation Center UCSC 3
Teaching Innovation Center UCSC 3
Teaching Innovation Center UCSC 3
Teaching Innovation Center UCSC 3
UNED 24
UNED 24
Universidad San Martin de Porres 12
Universidad Tecnoldgica Nacional 50
Universidad de Salamanca 40
Universidad de La Laguna 24
University of Kean 69

Monitoring of undergraduate research (students)

Published - Award

Introduction of innovative agri-food products to the European market

Determinants of loyalty of users of mobile banking
Positioning of Chilean premium wine in Brazil
Neuromarketing applied to study advertising effectiveness

Award thesis -Innova Bio
Accepted in JCR

In review, Scielo

In review, WoS

Application of EEG and GSR in health warnings on cigarette packs with active smokers AEMARK conference

Effect of image transmission in sports sponsorship in Chile

Consumer behavior: factors that determine the perception of coffee

Published JCR WoS
ENEFA conference

Market perception of commercial engineering university career of UCSC in the Bio Bio region In press, Scielo




Academic-Teaching Experience (names of courses translated from Spanish)

Course University Degree ECTS Year
Industrial and Services Mk. U. of Granada Bsc Market Research and Techniques 6 2010/11
Market Research I U. of Jaén Bsc Business Administration 6 2011/12
Sectorial Marketing U. of Jaén Bsc Business Administration 3 2011/12
Marketing Management U. of Jaén Bsc Statistics and Business 6 2011/12
Marketing Management U. of Jaén Bsc Business Administration and Management 1,5 2011/12
Marketing Management U. of Jaén Bsc Finance and Accounting 45 2011/12
Tourism Marketing U. of Jaén Bsc English and Tourism 4,5 2011/12
Market Research | U. of Jaén Bsc Business Administration 6 2012/13
Marketing Management B.A. Aarhus Marketing Management 3 2012/13
Market Research |I U. of Jaén Bsc Business Administration 6 2012/13
Sports Mk.: Sponsorship U. of Valencia Msc Physical Activity and Sport 1,5 2012/13
Marketing I U. of Concepcion ~ Commercial Engineering 6 2012/13
Mk. Management Operations ~ UCSC Commercial Engineering 6 2012/13
Research seminar UCSC Commercial Engineering 3 2012/13
Marketing I UCSC Commercial Engineering 6 2014/2° s
Marketing I UCSC Commercial Engineering 6 2014/1er s
Market Research UCSC Commercial Engineering 6 2014/1er s
Market Research UCSC Commercial Engineering 6 2014/2° s
Market Research UCSC MBA 24 2014
Service Marketing UCSC Postgraduate in Management of Innovation in Services 3 2014
Marketing I UCSC Commercial Engineering 6 2015/2
Market Research UCSC Commercial Engineering 6 2015/2
Research seminar UCSC Commercial Engineering 6 2015/2
Market Research UCSC MBA 24 2015/2
Seminar Title UCSC Commercial Engineering 6 2016/2
Digital Marketing UCSC MBA 24 2016/2
Marketing I UCSC Commercial Engineering 6 2016/2
Market Research UCSC Commercial Engineering 6 2016/2
Marketing I UCSC Commercial Engineering 6 2017/2
Market Research UCSC Commercial Engineering 6 201772
Marketing | UCSC Commercial Engineering 6 201772
Research seminar UCSC Commercial Engineering 6 2018/2
Market Research UCSC Commercial Engineering 6 2018/2
Marketing | UCSC Commercial Engineering 6 2018/2




